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BALAJI TELEFILMS LIMITED 

Results for the Quarter ended December 31, 2009 

A. Financial Highlights  
 

1.  Results comparison of Quarter III ended December 31, 2009 with September 30, 2009 
 Income from operations decreased by 4% from Rs. 406.83 Mn to Rs. 389.72 Mn;  

 Operating loss decreased from a loss of Rs. 46.47 Mn to a loss of Rs. 29.06 Mn this is due to increase in 

production & administrative efficiency thus resulting in reduction of expenditure by 7% ; 

 Profit before tax decreased from Rs 6.72 Mn to Rs. 1.3 Mn this is due to fall in other income by 75%. 
 

2.  Results comparison of quarter ended December 31, 2009 with quarter ended December 31, 2008 

 Income from operations decreased by  23% from Rs. 505.7 Mn to Rs. 389.73 Mn; 

 Operating  loss increased from a loss of Rs. 17.23 mn a to a loss of Rs. 29.06 Mn; 

 Profit before tax decreased from Rs. 25.90 Mn to Rs. 1.3 Mn due to fall in the operating profits and fall in 

income from investments by 42%; 

 Cash and Cash Equivalents of Rs.37,34 Mn as on December 31, 2009. 

 

3.  Results for the quarter ended December 31, 2009 

The un-audited financial results for the quarter ended December 31, 2009 were taken on record by the Board at its 

meeting held on 15
th

 January, 2009. 

    The profit and loss account is summarized below:      (in Rs. Mn except per share data) 

B. Operational highlights 
 

 Quarter III ended 
December31st 

 Quarter II ended 
September 30th 

Growth 
wrt 

previous 
quarter 

Particulars  

 2009 2008 Growth 2009 2008 

INCOME FROM OPERATIONS 390.32 505.68 -22.81% 406.83 1,034.46 -4.06% 

TOTAL EXPENDITURE 421.74 523.48 -19.43% 425.80 803.26 -0.95% 

OPERATING PROFIT (2.49) 24.20 -110.28% (18.97) 231.20 86.89% 

Depreciation 26.57 41.43 -35.85% 27.50 34.65 -3.37% 

OPERATING PROFIT AFTER 
DEPRECIATION (29.06) (17.23) 68.70% (46.47) 196.55 37.46% 

Other Income 30.39 43.12 -29.53% 52.99 63.89 -42.66% 

PROFIT BEFORE TAX 1.32 25.90 -94.88% 6.52 260.44 79.68% 

Provision for Taxation (16.83) 20.22 -183.24% 9.73 79.19 -272.96% 

NET PROFIT AFTER TAX 18.15 5.68 219.67% (3.21) 181.25 665.55% 

EARNINGS PER SHARE 0.28 0.09 219.68% (0.05) 2.78 656.80% 

(Face Value Rs. 2)       

KEY RATIOS       

Operating Margin (%) -0.64% 4.79% -113.31% -4.66% 22.35% 86.33% 

Net Profit Margin (%) 4.65% 1.12% 314.15% -0.79% 17.52% 688.75% 
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 Realization per hour from Commissioned programming reduced from Rs. 1.6 Mn in the previous quarter to  Rs. 1.5 Mn; 

 Realization per hour from Sponsored programming reduced from Rs. 0.36 Mn in the previous quarter to Rs. 0.34 Mn;  

 Hours of Commissioned programs increased by 4% to 217 hours in Q3 from 209 hours in Q2, 

 Hours of Sponsored programs decreased by 5% to 177 hours in Q3 from 185 hours in Q2;   

 Pavitra Rishta a Hindi TV Show Telecasted on Zee TV Channel achieved No.1 TAM Ratings across the Hindi Speaking 

market consistently for last 3 weeks of the Quarter, 

 Launched three new shows during the quarter, two shows in Commissioned category telecasted on the Sony TV 

Channel, namely, Bayttaab Dil Kee Tamanna Hai and Pyaar Ka Bandhan respectively and one show in Sponsored 

category named Kalyanee on Udaya TV. 

 Three shows were taken off air in the Sponsored category namely Bramha Mudi on Gemini TV Channel, Kadambarii on 

Udaya TV Channel & Kalyanee on Gemini TV Channel and one Show in Commissioned category named Koi Aane Ko Hai 

from Colors TV Channel. 

 As part of its ongoing efforts, to develop content in this Internet & Mobile space, the New Media Division has launched 

“hoonur.com” which is an online talent platform that gives independent professionals, businesses from Film, Television 

& media related industries an opportunity to show their talent. 

 

 

AVERAGE TRP’s OF BALAJI SERIALS IN THE COMMISSIONED CATEGORY: 
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Management discussion and analysis on Un-audited Financial Results of the Company for the Quarter ended 

December 31, 2009 

 

1. Revenues 

 

The Company recorded income from operations in the quarter of Rs. 389.7 Mn as compared to Rs. 406.15 Mn for the 

quarter ended 30 September, 2009. Revenue contribution from Commissioned programming was Rs. 330.44 Mn against Rs. 

339.26 Mn for quarter ended September 30 2009, while that of Sponsored programming was Rs. 59.29 Mn as against Rs. 

67.30 Mn in the same period. The share of commissioned programming in the revenues during the quarter was 85% while 

that of sponsored programming was 15%.  

 

The revenue-wise distribution between commissioned and sponsored programming during the quarters ended December 

31, 2009, is as follows: 

Show Type 

Revenue for Q Ending (Rs. Mn.) Percentage 

Dec-09 Dec-08 Mar 09 Sep-09 Sep-08 Mar 09 

Commissioned 330.44 439.36 424.99 84.79% 86.88% 86.00% 

Sponsored 59.29 66.32 69.2 15.21% 13.12% 14.00% 

Total 389.73 505.68 494.19 100.00% 100.00% 100.00% 

 

2. Operational 

A. Content for TV Channel - Programming Mix 

Commissioned & Sponsored Programs 

The hour-wise programming distribution during the quarters ended December 31, 2009 as compared to quarter ended 

December 31, 2008 and March 31, 2009 is as follows: 

Show Type 

Hours for Q Ending Percentage 

Dec-09 Dec-08 Mar 09 Sep-09 Sep-08 Mar 09 

Commissioned 216.5 158 193.5 55% 52% 51% 

Sponsored 177 146 185.5 45% 48% 49% 

Total 393.5 304 379 100% 100% 100% 

 

B. Content for Mobile & Internet  

During the Quarter, company has developed Audio & Video Content in the New Media Division launched for Mobile & 

Internet subscribers. Contracts with the Telecom Operators, Aggregators & Global Websites for the deployment of content 

were entered. Revenue is likely to be realized from the division in the coming quarters. Company has invested Rs. 28.21 Mn 

till the Quarter ended in the New Media Division. 

 

3. Other Income 

The Other Income during the quarter was Rs. 303.86 Mn against Rs. 52.99 Mn in the previous quarter.   
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4. Gross Block 

The Company’s net block is at Rs. 835.55 Mn as on December 31, 2009, This includes investment in, 

- a state-of-the art studios & equipments in order to meet increased programming requirements and further 

improvement in the quality along with improved production efficiency 

- to develop a website named www.hoonur.com which is presently in beta stage. 

 

5. Investments 

As on December 31, 2009, the Company’s total investments were at Rs. 2200 Mn including Rs. 300 Mn invested in a wholly 

owned subsidiary – Balaji Motion Pictures Ltd. Out of the above, Rs. 1900 Mn was invested in units of mutual funds as 

compared to Rs.2048.33 Mn as on September 30, 2009. 

 

6. Debtors 

The Company’s debtors (in days of income) are at 112 days as on December 31, 2009 as compared to 97 days as on 

September 30, 2009. 

 

7. Loans and advances 

Loans and advances have increased from Rs 501.56 Mn to Rs 628.14 Mn as on December 31, 2009 as compared to the 

previous quarter. The Company’s principal loans and advances comprised, 

a) Loan to the Subsidiary Balaji Motion Pictures Ltd. of Rs.238.6 Mn , 

b) Loan to the Balaji Employees foundation of Rs.100 Mn, & 

c) Lease deposits for offices / studios Rs.10 Mn.  

 

8. Change in Programming during the quarter 

The following three serials were launched during the quarter: 

Serial Channel Frequency Telecast Time 

Bayttaab Dil Kee Tamanna Hai Sony 4 days 10.00 pm to 10.30 pm 

Pyaar  Ka Bandhan Sony 4 days 10.30 pm to 11.00 pm 

Kalyani Udaya TV 5 days 06.00 pm to 06.30 pm 

 

The following four serials were taken off air during the quarter: 

Serial Channel Frequency Telecast Time 

Kalyani Gemini TV 5 days 10:30pm - 11:00pm 

Kadambari Udaya TV 5 days 6:00pm - 6:30pm 

Brahma Mudi Gemini TV 5 days 7:30pm - 8:00 pm 

Koi Aane Ko Hai Colors 2 days 10:00pm - 10:30pm 

 

 

 
 
 

http://www.hoonur.com/
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9. Serials on air 
As on December 31, 2009, the following 11 serials of the Company were on air on various channels and the last available 
TAM ratings as on December 31, 2009 are as follows; 
 

Serial Channel Frequency TRPs Time Slots  

Sponsored Serials (  Shows) 

Kanmaniye Sun TV 4 Days 4.53 11:30am - 12:00pm  

Kasthuri Sun TV 5 Days 10.00 6:30pm - 7:00pm  

Kalyani Udaya TV 5 Days 4.26 6:00pm - 6:30pm  

Kadhaparayum Kavyanjali Surya TV 4 Days 2.78 6:30pm - 7:00pm  

Commissioned Serials (  Shows) 

Kis Desh Mein Hai Meraa Dil Star Plus 5 Days 1.08 2:30pm - 3:00pm  

Tujh Sang Preet Lagayi Sajna Star Plus 5 Days 1.08 1:00pm - 1:30pm  

Pavitra Rishta Zee TV 5 Days 5.95 9:00pm - 9:30pm  

Bandini NDTV Imagine 5 Days 1.14 10:30pm - 11:00pm  

Bairi Piya Colours 5 Days 3.93 8:30pm - 9:00pm  

Bayttaab Dil Kee Tamanna Hai Sony 4 Days 0.82 10:00pm - 10:30pm  

Pyaar  Ka Bandhan Sony 4 Days 0.76 10:30pm - 11:00pm  

 
(Source - TAM Ratings for the week ended December 26, 2009, Category MF All India. *Afternoon ratings.) 

 

10. Operations of the Subsidiary – Balaji Motion Pictures Ltd. 
 
The past quarter was extremely eventful for Balaji Motion Pictures, with a number of projects getting approved and ready 
for production, and under production films getting completed or nearing completion. 
 
“Love, Sex Aur Dhoka”, the maiden film being released under the banner of Alt Entertainment, Balaji’s youth centric brand, 
has completed production and is slated for a March release. The advance buzz on the film has also been extremely positive, 
and is marketed through a number of innovative ways. 
 
‘Once Upon A Time in Mumbai’ a home production is nearing completion of shooting, with the production wrap date 
expected as February-end. A summer 2010 release is expected for the film. 
 
One new film, “Shor”, by DK & Raj, the directors of the very successful “99”, has been greenlit and is currently on the floors. 
An international crossover film, it stars Sendhil Ramamurthy, the star of the hit NBC show Heroes, and Tusshar Kapoor.  
 
The team has also been in final discussions with a number of respected directors in the past few months, negotiations for 
which are expected to close in the next quarter. 
 
The BMPL team has also been beefed up in the past few months, with additions at the senior level in the distribution,  
marketing and film project development teams. 
 
 
For further information on results, please contact us on following nos.: 
 
Srinivasa Shenoy, Chief Financial Officer, Balaji Telefilms Limited, Tel: 91 22 40698000    
Fax: 91 22 40698288/2, E-mail:  srinivasa.shenoy@balajitelefilms.com    

 
Safe Harbor 
Certain statements in this update concerning our future growth prospects are forward looking statements, which involve a 
number of risks and uncertainties that could cause actual results to differ materially from those in such forward-looking 
statements.  The achievement of such results is subject to risks, uncertainties and even inaccurate assumptions. Readers may 
please take a note of this.  

mailto:srinivasa.shenoy@balajitelefilms.com

